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and exclusive content tightly curated around
the themes of REAL LIFE ADVENTURE.

Outdoor Channel is available globally in more
than 45 million households, including 10 million
homes in Asia.
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GOOD FOR BUSINESS:

The Science o
Sma/l Pesign

BY YIN LOON

You see two products that do the same
thing - let’s say two wooden chopping
biocks: Both have a straight-forward basic
function: one looks really nice, and ane
looks very plain

Would you pay more money for a better
designed, more visually pleasing
chopping block? Does it make us enjoy
chopping our food more? Does a happy
chopper cook better food?

These are all important questions, And
good design could be the answer

Let's say vou want o buy a dark chocolate bar
Brand A's chooolate is simply. packaged like the
ones you see at 7-11. Brand B's chocolateis in an
attractively designed box using nice. appelising
colours and looks expensive. lgnoring the price,
which one would you want to buy more [even
though they're both identical on the insidoe)?

Orwhen it comes to laptops. would you be
st likely to pick a MacBook. or & stardard
PC laptop?

That's the power of design - it propels us o
‘want it because it makes us feel good, Even IF
it's too expensive for some. it becomes a
desirable product

Therefore. If you re planning on starting up a
blsiness. good design should be incorporated
into your business plan - bé it your lago
website or product Even big companies - like
Apple and Facebook - that started with just
tech or business founders currently have
excallent designers in their team becauss it's
e i necessity they can't ignore

Dasign is now a key differentiator for
campanies o acauire funding. and garner
loyal falloweers And that's why it makes good
business sense to have good. design
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Biologically speaking, when we experience something
pleasing to any of our senses - be it a delicious taste, soft
touch or nice smell - our brain is floocded with dopamine
a chemical that makes us feel happy.

Crver time, we subconsciously associate certain things
with the happy feeling they glve us - we all have a
favourite colour for instance, And successful designers put
this science to good use.

According to International design gurd Don
Moerman, all good product designs fall Into a
few key types:

’I ii‘ i E z ! -

Viscaral desigr s subconscious: IUs part of
the genetic response that makes us enjoy
bright colours. dislike cverly loud noises,
prefer a smiling face to a frowning one et
For example. if you pick a bright-coloured
phone cover because you like bright colours,
that's visceral

Did spo pick
ﬁ FI I3 ! E ﬂ ) |. colaiws?
Bieh d T |'
ehadoural design is conscious. This is | ;
whire we think about what a product D"‘;‘ bucs 5“;
should be and how we'll use it based an our fast fo yeu

epectations. For examiple, a running shoe
that looks "sporty” makes us feal sportier,
and more likely to buy it Even ifit was
engineered 1o perform better, we'd have
second thoughts on a clunky shoe becausa
wa don't think the form matches
the function. That's
behavioural design

Design

Reflective design is .
a little like our shopping -
£go. You buy an expensive
locking watch bocause you feel you deserve
it andior because you want people (o soe
your avwn it Even though you could tell time
just as well on o $10 watch. the
expensive-looking desian imbues you with
status and estesm, Which makes you feel
good. That's reflective desian,

Any successful product design tries to tap
intoat least one of these 3 types: of course
thers are exceptions to the nule, like
technologically advanced products that sell
Based an thelr innovatians.
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BY NINA GAN

LOVE IT OR HATE IT?

Do you recognise this font?

If you Google "world's most hated font”,

THE CULT OF

Comic Sans

Comic Sans will probably appear in the top
search results. Mention its name to your
friends, and you may get a chuckle;
mention it to a designer, and you'll get a

look of disgust.

As one of the most frequently used fonts
in the world, one has to wender how it
landed itself on the ‘'most hated’ font list.

THE BIRTH OF COMIC SANS

DESIGNER'S REASONING

Comic 5ans was created by Vincent Connare
who worked at Microsoft. In 1995 he satin on
a meeting about a character called Microsoft
Bob which used speech bubbles to tell
people how to do things in Windows, The
font used was Times New Roman, which
Connare felt was not friendly, so he set about
designing a new font and found inspiration
fram his comic books.

He then showed some sample letterforms
to the team. However, the Microsoft Bob
project was too far along for the font to be
included, but it was used for Microsoft's
Movie Maker software and included as one
of the standard Windows 95 fonts.

Described by Microsoft as a "groowvy script
font”, it wasn't long before it made the
jump to web browsers, becoming the
friendly font for non-technical folks. It was
also used in designs for corporate brands
like Beanie Babies and The Sims.

HATE MAIL

One of the major reasons for Comic 5ans
hate is the fact that it's been overused
without much thought or care; and that
the fun font is being used in serious
messaging,

People may pick Comic 5ans because it
looks non-threatening and less formal,
but it can backfire. Imagine you have two
sushi stands - one uses Comic Sans, and
the other uses fonts with Japanese brush
strokes. Which stand would you choose?

The font's absurd usage can be seen in
two important public announcements. In
2012, scientists working on the Large
Hadron Collider at CERNM chose Comic
Sans to announce one of the most
significant scientific discoveries of the 21st
century. In 2013, Pope Benedict XvI's
retirement was announced on the
Vatican's website in Comic 5ans. Cue
widespread ridicule.
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For designers, the critique of the font comes
in its design: the first few letters - a, b, ¢, d, e -
appear to be based on a circle without much
variation, Compare Comic S5ans with the
well-respected font, Helvetica,

Prpplder

Faauy
™

Both have a relatively unmodulated stroke
(the thickness of the strokes don't change
rmuch compared to fonts like Garamond).
However, in Helvetica, it gets thinner
where the shoulders meet the stem on the

BAN COMIC SANS

A number of designers are rejecting the
font - a notable movement is “Ban Comic
Sans” (est. 2002), founded by a pair of
designers after their former employer
insisted they use the font in a museum
exhibit, In 2010, a filmmaker attempted to
raise $20,000 on Kickstarter to make a film
on Comic 5ans; it was shelved after raising
only $714,

F'm beein” it

In 2011, the font rose to parody fame. Comic
Sans was used by Google in an easter egg

It was even a hot topic covered by the
Wall Street Journal (2009), BBC (2010)
and The Independent (2010).

letter ‘n” which gives it a better visual
weight than the Comic Sans version. This
mismanagement of visual weight is the
main issue that makes reading Comic 5ans
an unpleasant experience,

pet fox

Hehvetica

pet fox

posr lemaria J haaning
Comez Sans
Comic 5ans also has poor spacing
between letters (called kerning), which is
critical when you're trying to fit text into
a document,

event on April Fool's day, showing results
entirely in Comic Sans for the keyword
“Helvetica”. Meanwhile, the Comic Sans
Project curated a series of well-known
global logos redesigned with Comic 5ans
font.

Mot surprisingly, Comic 5ans also has its
memes,

HE'WROFETHE E-MAIL INIEOMIC;

We all know Comic Sans is a childish, informal font - not to be used lightly, in a
sex offender notice, or in a doctor’s diagnosis letter - but for better or worse,

here to stay.




The word ‘design’ conjures in most of us images of
aesthetically-pleasing graphics, apparels, even an
architectural landscape, but one man dreamed bigger.
He envisioned an inspiring future—one that is
sustainable, green, and involves us us going forth into
the larger universe.

DESIGN

U UK

I—I

However, everyone was too caught up living in the

consumerist now, devastating Earth with large

amounts of energy for fleeting pleasures, and sparing
MUSK & little consideration for the exploration of intellectual

THE MISSION

curiosities to marshal progress in such a direction. So,

he set out to design his own paradigm of the future.
TO MARS . . .

His name is Elon Musk, and we are beginning to see

his blueprint for an inspired future materialise.

I

DESIGN OF A PRODUCT

Gasoline vehicles pose significant
environmental hazards, from their
contribution to air pollution in city
centres to abundant greenhouse gas
emissions. While electric vehicles
assuaged the guilt of the
environmentally-conscious, they used to
be of chunky, unprepossessing
build—not exactly the kind of trophies
you would drive around to boost your
street cred.

Enter Tesla S (2016). It was designed
to look and feel luxurious, reminiscent
of a high-performance, exotic sports
car. Without the need for a traditional
grille to feed the internal-combustion
engine with oxygen, the Tesla S had a
sleek silhouette. Its interior boasts a
central touchscreen that controls most
of the vehicle’s functions, replacing
outdated knobs and buttons, and
reinforcing Tesla’s position as an
advanced technological enterprise.
Will Smith, Steven Spielberg and Jay-Z
are some of the high-profile celebrities
who have been sold by the design of
Tesla S, changing the public’s
impression that electric vehicles were
glorified golf carts.

Its successor, the Tesla 3, is on a whole
new level of allure, with an
ultra-minimalist interior broken only by
a Tesla touchscreen that reinforces the
message that Tesla is at the forefront of
technology. Who knew that sustainable
design could be so sexy.

DESIGN OF A SYSTEM

The Boring Company was founded
in December 2016 to look into a
novel solution to alleviate traffic

congestion via a three-dimensional

network of underground tunnels that
can send individual vehicles to its
destinations at nonpareil high
speeds of 200km/h unobstructed -
like a subway for cars.

The entrance and exit of the tunnels
will be seamlessly integrated into
the city’s roads via multiple
elevators such that individual
vehicles may descend to the tunnels
easily. These tunnels provide fast
connections between major cities,
and will ease the remaining traffic
within the cities themselves.

While the rest of the world looked
to building more highways and
highly impractical flying cars,
Musk’s team looked to innovative
designs that challenge conventional
thinking about traffic congestion, to
emerge with one of the most
promising solutions of our time.

]
Pa
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DESIGN OF A FUTURE

While sustainable energy is an
inevitable paradigm that society will
pursue in the face of depleting
resources, space exploration on the
other hand looks at longerterm
solutions beyond our own planet.
Innovation in this field may create
new jobs and markets, allow future
excavation of resources from space,
ease terrestrial overpopulation, and
provide humans with a new home in
an unlikely but not inconceivable
Armageddon scenario.

Musk proposed a daring plan to
colonise Mars, with its first
inhabitants landing in 2024. By
2040, Mars could be colonised by
humans within a thriving city. The
road to a space-faring civilisation is
paved by first introducing
sustainability in space travel via
reusable rockets. Most rockets are
discarded after every launch because
they cannot land successfully without
incurring substantial damage.

In December 2017, SpaceX changed
the game of space travel by
celebrating its 20th successful rocket
landing with one of its Falcon 9
rocket stages. This milestone serves
as a reminder that even the most
expensive form of travel can be
designed to be sustainable—and that
our dreams of colonising Mars
may soon materialise.

QRS

Musk pulls together design, technology and business into one package, in a way that very few

people can, and his journey to success is hinged on his vision of the future. That future lies in
sustainability. It is solving a problem in a way that will persist despite any changes in the current
ecosystem. Design is not just about evoking ephemeral delight; it is a blueprint for the future. With

some of Musk’s vision of the future already a reality, how much more will we see in our lifetime?
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THE ROLE OF COLOUR

Think of a colour. Now, think about how it makes you feel. Is there a
correlation between these two variables? Often, there is more at play
than just hues and contrast. Many underestimate the power of colour
and the influence it has on how it makes us think and feel. Don't you
ever wonder why certain colours make you feel a certain way? Notice
how red typically makes you hungry and how green makes you feel
healthy and instantly energised?

There are many reasons that can affect the reactions you get from seeing

personal life experiences. For example, in most Asian cultures, the i
colour red denotes prosperity and happiness. However, did you know

. that it carries a completely different association in South Africa, where |
it's related to a sense of mourning?

B . . ’I
. Colours not only represent feelings and symbolism, they can also evoke |
i3 certain values and perceptions when it comes to the branding, i

,’. . advertising, or marketing of different products. |
1l ;

Studies have found that up to 85% of judgments on products can be based off
just colour alone, especially when you compare two similar products of different
brands. Companies know that the relationship between products and colours are
o symbiotic, meaning that they must be integrated effectively to capture a
consumer’s attention or convey a certain feeling, image or mood that can play a
role in persuasion.

L - Companies typically use red as it evokes strong emotions, symbolises passion

, and love, and increases appetite as well. It's used by thousands of brands, the

i : most memorable being Coca-Cola, SMRT, YouTube, and Netflix. Blue is mostly

i associated with water and represents calmness, serenity, and security.

Additionally, it is supposedly used to increase productivity, which logically

explains why brands that are in the technology or finance industries contain

| some shade of blue, such as Dell, IBM and Panasonic. Purple is commonly used
to reflect royalty and prestige, with a prime
example being Cadbury's which bears a Royal
Warrant as suppliers of chocolates to the
British royal family. Brown is associated with
reliability and dependability - which is why
delivery companies like UPS and Yamato use
that colour for their uniforms.

The power of colour can also help a company
WP effectively ‘claim’ it as its own, such as the red
used by Coca-Cola or the shade of blue that
makes up Facebook's logo. This has been proven to be

extremely important when creating a brand identity because studies have found
that our brains prefer brands that are easily recognised by the colours in their
logos or products. Colours are so important that even when it comes to
redesigning logos, companies are hesitant to replace them. Take examples like
BP, Gap, and even Starbucks.

g £
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a certain colour. One of the reasons is because we all have differing a8
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OF COLOUR X

When you're at a supermarket, thousands of products vie
foryour attention, and colour is one of the easiest ways

to getyour attention. Do you look at the bright-coloured

bo?( first? Or are you the type who zooms in on the

beige-brown packaging because you prefer 'natural’

products? This is how products use colour to position £
'themselves in the market, and because every consumer

is different, not all products use the same colour palette.

Even store design uses colour psychology to influence a !
purchase. Warm colours like oranges and browns are

inviting, while cooling colours like green and blue have a

calming effect - picture entering a Starbucks: do you see

white walls? Then there are colours like red which are

often seen on discount signages - red has long been

associated with stopping, whether it's on a traffic signal
emergency vehicle or store design. I

Colours can subliminally convey a brand's personality and the quality of i
their products to their consumers, and in some cases, it purveys a -"
complete lifestyle. As the globalised world evolves to grow more i
co_mpetitive, companies have to continue to find more ways to connect N
with their consumers, and colour psychology can play a big part.



TetraPaks are some of the most common

products used in our daily lives, and despite them
being aseptic cartons (made up of paper fibres,
polymers and aluminium) they are designed to

be recyclable. As Chinese New Year is

approaching, there will be an increase in consumption
of packet and canned drinks. These are both
convenient for the host and the guest since there is no
need to wash anything before and after drinking. The
beauty of these recyclable products is that once you've
emptied them, you can flatten them to reduce the
space in your bins before dropping them off at
recycling bins.

If there isn’'t a specific recycling bin for TetraPak in
your hood, just throw them into the plastic one (it'll be
sorted out later). However, before recycling, remember
to rinse out the containers, since between 30-50% of
the haul from household recycle bins cannot be
processed due to contamination by food waste.

This is the age of fast information, and fast fashion. For a
piece of clothing, the challenge is to create designs that
encourages recycling. With big brands like Uniglo and
H&M selling a t-shirt at below $5, shoppers may be
prone to a “wear and toss” mentality.

Clothes, unlike many other materials, can easily be
upcycled; the fabric can be used to make a new
product. You can even do this at home — your old
clothes can be altered and cut up to create accessories
(ie. bags), quilts, or artwork. You can also transform one
piece of clothing into another, and there are plenty of
tutorials out there to give you inspiration. If you don't feel
crafty, your clothes can also reused by other wearers
(either donated to charity or passed down to relatives)
or shredded into fabric strips to make new products
such as towels for household use. Even a cheap t-shirt
that we wear less than five times can be put back into
use differently.

Design thinking is a popular concept taught in
schools and organisations these days. By
considering the human approach to a product,
designers adopt the design thinking method to
create a product that can maximise the user’s
experience in interacting with the product. With

designers should consider design from the
end-of-life perspective.

Singapore, we should do our part to protect
precious biodiversity as students and future
the way a product is made, there are things

very different types of products that are
designed for recycling:

a rising urgency for recycling to combat landfills,

Since this year is the year of climate action for

our

stewards of our country. While you can't change

you

can do to help minimise its waste footprint; for
example, here are ways you can handle three

Tech firms like Dell and Fuji Xerox have designed
their products with recycling in mind. When it
comes to machines like computers and printers,
the process of dismantling has to be fuss-free and
safe to encourage the recycling of e-waste parts.

For us to effectively close the loop, companies
should either have a programme designed to
recycle old products like Fuji Xerox has (they have
a takeback service to help customers recycle their
printers under their Integrated Recycling system
program) or design their products like Dell, where
users can easily disassemble laptops for the
recycling of parts.

Dell's laptops use standardised fasteners with
snap fit assemblies for easy removal and have
disassembly instructions provided in their user
documentations.

We are mere consumers, but we have so much power to be able to shape the future of our climate if we
take that extra minute to segregate our waste. As Singapore aims to increase her recycling rate to 70% by
2030 from 58% in 2010, let's make full use of the 9,000 blue recycling bins found around the island!
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SPEAK LOUDLY,
SPEAK VISUALLY

SUBWAY

SIMPLICITY

A logo does not always have to be a
combination of striking colours with
eccentric fonts. It can be simple and
straightforward.

The black-and-white panda has surely
captured the hearts of many, making us
go “awww”.

This black-and-white furry animal has
become a universally recognised
symbol for animal conservation as it
overcomes language barriers. The logo
is even more enduring as it makes the
organisation more approachable and
trustworthy in its efforts to protect
nature.

amazon

THE HIDDEN MEANING

Many of us do not pay attention to
logos, barely giving a thought to what
they may represent or mean. Have you
wondered what they could possibly
suggest?

Amazon is an online shopping paradise
with countless products to choose from.
Notice the yellow arrow pointing from ‘a
to ‘2’ in the logo? They literally sell
everything from a to z. The curved
arrow also reflects the smile of a
customer when shopping on Amazon,
with the arrowhead and the twisted ‘2’
on one end representing the dimple on
your face! Talk about being subtle.
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By Valery Thong

Just as how Victoria Secret’s
angels fall from heaven and
parade down the runway as the
faces of the brand, a logo is an
embodiment of what the company
stands for — its value, history, and
culture. Of course, it’s also an
important marketing tool to brand
itself into our collective memories.
It is the bridge between the
products or services and
consumers, allowing us to
recognise and connect with the
brand easily.

Here are some examples that
explain the various factors that
companies consider when creating
a logo.

CONCLUSION

There's a story behind almost every logo
that represents a company's values and
ideals. A logo isn't merely a decorative
piece; it is a signature that confirms the
worth of the product or service that one
is paying for.

Sometimes, a logo is the reason why
consumers are so obsessed with the
brand. Take Nike as an example — many
sneakerheads desire to own a pair of
black and white Nike Air Max with its
swoosh logo.

Ultimately, a consumer’s
decision-making process can be
influenced by the ideas, values and
heritage shaped by a company’s
branding and marketing, with the logo
being the first thing we are most likely to
recognise and remember about a brand.

MARKETING

Alogo is a visual representation of a
brand that stays in people’s memories,
and is an essential marketing tool to
stay relevant in the market or even to
gain publicity.

A new logo was commissioned as a
marketing tool in 2016 to improve its
lacklustre sales performance. Subway’s
message of clean eating resonates in
their logo through the deliberate use of
yellow and green which allow
consumers to associate Subway with
healthy eating as they reflect the fresh
vegetables they have to offer, thus
differentiating them from a typical fast
food brand.

ORIGINS

As emblems of heritage, some logos
illustrate the company’s history, which
may sometimes include a founder’s
image.

The logo had several changes over the
years, from its initial serious-looking
Colonel to the current heartwarming
figure with a red apron. The logo has
consistently identified itself with the
founder as it preserves parts of the
Colonel’s image to reflect the chain’s
history with him being the face of KFC.
Through the logo, we have come to
know him as the grandpa of this famous
fried chicken fast-food chain.
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BY DELIA CHEW

design
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By Yin Loon

BIOMIMICRY

Designers can definitely benefit from getting more inspiration
from the natural world, While us humans have shown
remarkable ingenuity so far, Mother Nature has millennia of
evolutionary trial-and-error we can learn from. But because most

The easiest way to copy the function of nature is to copy its form or
shape. Most plants and animals are designed in a specific way to help
them cope with the landscapes they inhabit, and in copying those
forms we may be able to harness their functions on a larger scale,

One of the best examples of biomimicry lies in Japan's bullet train
design. Although fondly nicknamed the “duck-billed train® it is actually
inspired by another bird: the kingfisher,

In the process of one of their bullet train upgrades, designers hit a snag
- not with the speed, but with the massive noise created as the train
exits a tunnel. This loud shockwave - aka “tunnel boem” - even caused
structural damage to several tunnels. The source of the problem came
fromm the train's nose cap, and to solve the issue, engineer Eiji Nakatsu
{who was a birdwatcher) took a design cue from the kingfisher. When
these fish-eaters dart for a meal, they barely create a ripple in the water

designers don‘t understand biology, they miss
out on what’s likely the greatest reference
material of all time - one that's based on 3.8
billion years of existence.

Biomimicry, a term coined in 1997 by Janine
Benyus, is a method for creating solutions to
human challenges by emulating designs and ideas found in
nature. As there is a limit to human ingenuity, many industries
are already seging the potential of biomimicry, from computing,
to energy and healthcare, Today, it's used everywhere: buildings,
vehicles, materials, and more.,

Because designers aren’t experts in how the natural world
works, more and more companies are starting to involve
biologists in their design process, whose knowledge of nature
and form add new dimensions to their design thinking.

Designers can integrate nature into their design in three levels:
copying the natural form, Imitating a natural process, and
incorporating entire ecosystems.

thanks to their aerodynamic beaks. As a result, the train's redesigned
nose - a se-foot-long steel kingfisher beak - produced trains that were
10% faster, consumed 15% less energy, and eliminated the “boom™,

In another example, lotus leaves are providing designers with
inspiration for seff-cleaning nanotechnology. Have you ever looked at
how dlean lotus leaves always look, and how droplets of water simply
slide off completely? The leaf itself is a feat of engineering when you
look at it microscopically. The surface is composed of folds and jutting
crystals - nature’s self-cleaning mechanism. When it comes in contact
with water, dirt particles on the leaf's surface stick 1o those droplets,
and with the slightest bend of the leaf (ie. due to wind}, the water will
roll off along with the attached dirt particles. This in effect cleans the
leaf without expending any energy - this nanotechnology is being
applied today to paints, textiles and household items.

Cerman company Ispo spent 4 years researching the lotus leaf, and has
developed a paint that naturally *pushes’ away dust and dirt, effectively
eliminating the need to wash the wall. This nanotechnology is also
applied to fabrics as antibacierial agents (to eliminate stinky socks and
armpit areas), as well as to create stain-proof clothing.

Another everyday nature-inspired invention is Veloro, which is based on
a simple design of hooks of burdock burrs that naturally attach
themselves onto animal fur for pollination.
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The next step of biomimicry is in copying natural processes -
such as how insects like ants or bees communicate with each
other. This communication process s already being incorporated
into current software programming.

The “swarm intelligence” of bees s a model for solving issues
internet servers faced with overwhelming demand. Bees and
servers have similar issues with efficiency - both have erratic
resources: for the bees, it's honey, while for the servers, it's
computational capacity during an influx of web activity (so your
server crashes). However, the insects had one trick up their
sleeves: the waggle dance.

When bees find an oasis of nectar, they return to the hive and
perform the waggle dance that communicates to other foragers
about the location. How does this translate to servers? Engineers
applied the ‘waggle dance’ strategy to jdle servers, developing a
virtual dance floor for a network of servers to communicate with
other servers, thus spreading the computational capacity across
multiple workers. The servers can then meet fluctuating demand

maore quickly; the “waggle dance’ increased server efficiency by 20%.

Simifarly with ants, imagine the nonverbal communication that
can exist for autonomous cars. They can “talk’ to each other and
synchronise how they move in groups more efficiently with a
simple code.

The final leap is biomimicry is mimicking whole ecosystems.
The goal here is to reduce waste and increase efficiency in
what's termed the "The Circular Economy™ - basically the
foundation for sustainable, green design. it's the idea that
there should be no by-product that gets wasted or pollutes
the environment,

Think of a tree that falls in the woods - it grows moss and
fungus that feed insects, which then feed birds and
animals that may live In the fallen log. While they
themselves become food for larger carnivores, their
droppings fertilise the ground, where a new tree grows to
continue the cycle all over again. This is the definition of
nature's circular economy.

To ilusirate a working biomimicry equivalent, we can use
the humble example of paper. The very paper we use for
printing is an early example of manmade biomimicry -
people were inspired by the way paper wasps built their
nests by mixing spit with fibres from dead wood. This
incorporates the first and second stages of biomimicry -
copying the form and the process. We then take the final
step by returning the paper back to nature - in the form of
either upcycling or recycling. In upcycling, paper that was
used as a newspaper can be repurposed as, say,
papier-maché plates. In recycling, they are mulched and
made into new paper products. Both of these methods
reduce waste, creating a circular economy that mimics
nature’s ecosystem.

Ultimately, the biggest goal of biomimicry is to make our
individual products, the processes by which they're made,
and ultimately our society that's built on them, to be as
close (or ideally, indistinguishable) from the natural world
as possible. In doing so, we'll be doing what well-adapred
arganisms have learned to do, which is to create the
erwironmental conditions most conducive to life.
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How well o we know the people
beking lconic designs? From
eye-catching graphice and guicky
homewars +o awe=inepiring
bulldings. here are +he profiles of
some of the names behind these
enduring pleces of art that
Inepire our everyday [Ives.

TYPOGRAPHY

From book coviers fo loges. Hypography is the art of
arranging leters and Fonds in a way that communicates
to the viewer an amofion of exprassion that speaks
beyond mere wolds.

PAULA SCHER
(IT48 = PRESENT)

Schers portfolin includes
cdierde ke Cribank,
Copa~tCola, Microgolt and
THFary + Co. lukile aha's
garnered many national
and international awards.
her most Famows work
wag in 1778 for Alew
York's The Fublic Theater
hat feimogined ook and

feel of the Theater's image =
besame an instant N.‘_f"_Fa.":."'--:'
coseatudy for dowen T
students everpubere. Her o, aerdade

commeercial works have the e
triaue pouer 1o bridse Hhe
gag Frem coemmersial &

agviertiaing indfo pop art, and
arg on disglay everyshens
from alew Yorks Museom of
Moadem Art 4o the slatonal
Library of France.

TIFFANY & CO. |

ARCHITECTURE

Few aspects of design
are more all-encompassing
than architectore. lWhile
a boring bollding can etill
Fulfill ite basic Fanetion. a
well-designed building
becomes a symbol of a
city Heelf

ZAHA HADID (I750-2015)

Born in frag and schoaled in England. Hadld le arguably one of the
most renouned architects in the werld. Over her cateer whils
she and ker eponymone Frm won literally hendrede of auards.
Her lconic works include the Guangzhop Opera House, Zaragoaa's
Eridge Pavilion. and the London fdeuatice Cerndre. Hadide work
alse dote Singapers, including the One pleith custer, dleedon,
and the Huin slaseim illes, ovierisoking Botanic Fardens with
thelr cantileviared Floots and undulating angles.

P A ozd S
Err'n"ﬂr.' Pavillion

Nassim Villas

PRODUCT DESIGN

Product design e pogsibly the mogt persenal. as e
Focnd iny eviery single Hhing we fooch. wee, of swn. on a
dally basls

ALBEETD ALESST
(13T - FRESENT)

Abarto Meesl s an fallan
design icon, [ohile be
kimeelf s g top deslgner.
be mode Hee Aessd brand
a kotgehald name by
collaborating with other
designers. Meesl ls best
kriowny For Hs whirmsdoal,
offen ofer-designed,
bomewares which double oo
medern art Feces.
According fo Mlessd, “design
etims... forgo Function and
price over +he emctional
vidlere of @ product’ and his
raat jconile designs ncude
e extioherreshiial=
loaking Mtdey Sl by
Philippe Starck). and the
anna &, corkserew by
Hessandro Mendin
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GRAPHIC DESIGN

Graphic design is the art of combining text images and
design elements ke shapes, Indo viguals For advertisements.
billbegrde. beoks. magazines, of literally any otver predium

STEFAN SAGMEISTER (1762 - PRESENT)

Sogmeteter is an eccentric designer. Originally From Austria.
he made o name for himeeif not just with bis designe. bert
Hre way in which ke executed them — most notably on
bifboarde. For Superbock beer, he veed slouly~vanmbing ink
Himed +o disappear when the offer expired, and For Levis,
he used rotating text thet was only readable at certain
times of day. He's won Numeroue design ouards, and his
works. are on digplay everyuhers from He Guggenheim to
albur: covers of artistes lke Aercamith and Jay 2
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BY YIN LOON

THE LONG, THE SHARp
AND THE SHINY

Chopsticks are ubiquitous, and are the one utensil that's identified as being "Asian”,
But not all chopsticks are created equal. Disposable chopsticks aside, basically, there are
three versions of chopsticks: Chinese, Japanese, and Korean = each have their own
characteristics that are specifically designed for the cuisine they are intended For.

{iging

Having originated in China over 5,000 years ago. chopsticks have not
only extended their reach across much of east Asia by ADS00, they've
also morphed inta distinctly differant looks and designs over the years,

»

A

The development of chopsticks came at a time when food was cut inte small bite-sized portions before being
cooked to save on resources, so that eliminated the need for knives. This meant that simple sticks can be used to
retrieve food from a cooking pot or fire, as they were considered an extension of fingers. Overtime, these sticks

The leng:

CHINESE CHOPSTICKS
(KUAIZI BTF)

OFthe three versions, Chinese chopsticks are
the longest (around 27em). and there isa simple
reason forthat design.

Chinese meals are often shared amang Family
members, a practice that began in the 10th
century. With Food placed in the centre of the
table, longer chopsticks enabled diners to
pick at Food easily. It also makes it easier to
cat out of boiling hotpots where food is
normally found at the bottom of the pot, and
a3 a bonus, it's also easier to shove rice from
your bowl into your mouth.

Interestingly, Confucius played a part in the
popularization of chopsticks in China —he
believed that sharp utensils, like knives,
reprosented vielence, and had no place ata
dinner table. 5o, Chinesa chopsticks are anly
very slightly tapered, keeping the food end
blunt = perhaps in reverance to Confucius’
ideal of not presenting sharp items at the
dinner table.

CHINESE ETIQUETTE: Don't hit the side of your
bowl or plate with chopsticks, because
traditionally only beggars would do this to beg
for meals. Chopsticks are used to take food
From the dishes to yourown or your elders’
bowls —not directly into your mouth,

began to resemble the chopsticks we know today.

The Sheyp:

JAPANESE CHOPSTICKS
(HASHI )

While the Japanese developed distinctive types
af chopsticks for specific purposes (ie. religious
ceremonies), the main characteristicofa
Japanese chopstick design is its pointy end. The
reason for this design lies in the type of cuisine
it's used for—the Japanese eat alot of fish, 30
the pointy tips enabled the diner bo easily pick
bones off the fesh,

Japanese chopsticks are also slightly shorter
than the Chinese version (about 22cm), simply
because the japanese don't normally share their
Food at the dinner table. In addition, the shorter
length makes it casier to pick up small pieces of
Food, like beans orrice. Whila not commonly
seen, there are actually different chopstick
lengths Far women and chitdren, which are
shorter than the standard.

JAPANESE ETIQUETTE: Chopsticks are placed
horizontally on the table — painting the tip at
someone is rude, Den't rub guality waribashi
{disposable chopsticks) together after breaking
them apart, as this indicates that you think
they're cheap.

The 3';.&]?:

KOREAN CHOPSTICKS
(JEOKKARAK %1 J} 1)

The main characteristic of a pairof Kerean
chopsticks is the Fact that it’s made of metal,
often stainless steel. Back in the Baekje period
{18BC - ADSBG0), the royals and the wealthy
used silver chopsticks because it would change
colour if poison was detected in their food, Qver
time, commaoners adopted [cheaper) steel into
thelr chopsticks to keep up with the class. Plus,
metal is more hygienic than organic materials
and they're ideal for Rery Korean barbecues,

Korean chopsticks are normally Rat — thisis
simply designed to minimise the need for mare
raw matenials in its production. Eating with
metal can be tricky. so a spoon is always used in
tandem with a pairof chopsticks; this is because
chopsticks are only used for picking up food,
while rice is eaten with a spoon, unlike at
Chinese or Japanese tables.

KOREAN ETIQUETTE: Don't hold your chopsticks
and spoon at the same time. I you're eating rice,
don't bring the bowl up to your mouth — use the
spoon instead,




TOP 8 DESIGN FACTS

CLAUDE GARAMOND

e Was a legendary typographer who wae widely
acknowledged for creating the font Saramond,
which is one of the mogt widely-used fonts
Ehiroughout history and is used currently in leges
for companies 1ike Folex and Abercrombde & Fitch,
It's an old. old font - based on A family of
typefaces created in the 1oth century, and brought
to the modern erda by Ndobe in 156% As influential
as Claude was, he died in poverty at age 81

NIKE SWOOSH
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e 111" MOUs },m "1|].,-n design of the Nike swoo
Carolyn I w‘=rJ son in 1971 when
hic design
|itc1:p;ivc1_}' gimple she too
the logo which incorpo:'%‘-c
thinking Though rejectad r
wag finally accept & was pald U335 She
a5 later glven ras in Hike, which =are
currently \H'lm:-l around half a million dollars
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STARBUCKS LOGO

The name ‘Starbucks comes from the novel Moby
ek based on & very minor character - Captain
rhab's firat pate called Btarbueck In case you
difin't got the refersnce. the the logo foatures a
oA cresturer i mermAid. The or:i,giha.i logo

featured a topless crowned siten holding = itoms -

they either looked like fish or palm trees - that
were supposed to be tails This had conspiracy
theorists going eracy with Sdonist plots so the
logo was redesigned to the one you.ses today.

Z\ZB

Here are some inten

: estin uirk
and obscure design facmgi'l? at &
;11gh1‘ have you Beeing logos ang
onts a little differently.

hesordir |;_'; to grapk 1ie -|r"1-1 Ly -r-:n.u d the world.

the mogt hated font is C Sans The font was
ereated f‘r_\»r ticrosoft in 19% by Vineent Connare,
who was inspired oy tl e kept-at
nis effice. Th ¥ eriticimed for dts
unprofessional look, even though it’s probably

one of the most widely-used fonts in the world
today. It was so hated that there was even a "Ban
Comie Sana” movement in September 2002

The colourful Google logo is one:of the most
récognlaable pleces of branding on the internet
The logo was first cereated using the free image
editing software GINP, before designer Ruth
Kedar was brought in to update the logo into the
famlliar typeface you sco todry. The use of the
primary colours (red. yallow, bluel sactually go in
erder, with A secondary coleur (green) on the ‘L.
which reflects the idea that Google doeEn't
follow rules.

C-Omgle Go gle

CHUPA CHUPS

he logo for the lollipop company
WAS dt‘ ig“c by none other than 5:
in 1% he creator of the r"mi; a Catalan
J::ur.r_"-i '_lz‘ic Bornat, spared no expense in getting
his business off the ground. Dali create the
famous daisy insignia and r
logo be printed on top of the wrapper so that it
was always fully displayed-and the rest is
history. Now you can look at this lollipop a5 &
collectible fine art

CHUPA i (}tlgpg
, 5

Clups CAUPI )™ s

Cadis maole

Has
old New
New
The initial logo for Twitter - which featured a When British Petroleum - aka BP - redesigned

Lhedr Joge in 2000, they stuck Lo Lhe same
grean-and-yellow colour echeme but and adaphed
it to a helios” pattern which represents BIYs
strategy for green growth. The price tag for
redecigning the logo cost the company s oweob
DEE21] 000000 - It i5 currently the most
expenoive logo rebranding exercise in history.

bp

N

s

more detailed bird - was actually bought &
mpany on stock ph cm:! pite 13tockphoto for just
*u.., jimen Cxley, the author of the logo, m a_,-. have
rcccivc-r’l Just &5 for the ,’DL\ Gninus the 1':(:..:-.
[witters logo has recently undergone a makeover,
but it’s stili based on Gxleys initial design

=Y

T i wends
fartmillion

0l1d
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24 February | 11lam - &
Sunlbec Cikj Cownventlion Centre
Adraission: Free

Swiss Educaliown
Folilr 201%

The Swiss Education Fair returns ba
201%, with o special focus oh areas
ncluding business, hospibalit amd,
sclemce, There will be o wide range of
rivake schools abbending, ncluding

Hetelidre de Lauwsonne, Gliow, ond Les
Roches, alowgside Lic walversities

Like FHMW and HSLU Lucerwe, awd the
Unlversiby of Sk, Gollen,

o]

MOV

racus noames D hes tnLUvj like Ecole

24 February | 1lam = &pm
Sumbec C.il:-j Convenkion Cenlre
Adraission! Free

'Stucij UK Exhibiktion

Siwgapore’s bigoest amnual UK shudy
event (s back, with over 2 schools
tncluding Bristol, Tundes,
Soubhampton, and Warsick,
Covering the Full speckrum of
deqrees, from Englisk Lik, ke Cyber
Securiby, ib's also an icdeal ploce to
Lears nore about Hae DCAS ;
application system, how b Hnance
your Gversens educabion, ownd more,

FOR YOUR CHANCE
TO WIN TICKETS AND
PREMIUMS, CHECK OUR
SOCIALS!

Campus.Singapore

CampusSiG

B Em == Xidp

INTERNATIONAL
EDUCATION EXPD

ACCELERATE

TOWARDS YDUR DEGREE WITH
FOUNDATION PROGRAMMES

3-4 March | 11:00am - £:00pm
Sofikel City Centre

IDP Internakional
Education Expo

The Largest of iks 4 annual education
fairs, IDP's yearly March floqship event
will zee more Hhaw £o prestigious schools
from Australia, Mew Zealand and the UK
tncluding from the Group of Eight and
Ruszel Group, with academics there to
GIASWET YOuT qutsti,r:m:l, o8 well as on-sike
nprLica.l:tm fee waivers onel free 1-own-1
ekry assessrmenks b‘;" \Fm:l.:l.hj
rtmsmknkim.

24 Marech | 1lom = &

Marina Bay Sands Convenbick Cenkre,

Beqonia Ballroom
Admaission: Free

Stud-j i France

B AL - b e TRt T, Y~ 8w e AL

STUDY IN FRANCE

iy

Higher Educakion Fair

24 MARCH 2018

It's am ldeal opportuniby to find oub more about getting
I o degree in Fronce, and meet representatives i CART
w0 24 leading Frewch universibies, « Fh o special tocus ow
fields meluding Business, Engineering, and Social
ScLzﬂcj for bobh underqrad and graduste courses -

raany of which are baught in English,

4 March 2e1% | Fpm

Tomb Raider
Kallang Theatre

(March 8)

Cast: Alicia Vikander, Daniel Wu

Lara Croft is the fiercely independent daughter
of a missing adventurer. Determined to forge
her own path, she goes explicitly against his
final wishes, leaving everything she knaws
behind in search of her dad's last-known
destinaticn: a fabled tomb on a mythical island
that might be somewhere off the coast of
lapan. Suddenly, the stakes couldn’t be higher
for Lara, who — against the odds and armed
with only her sharp mind, blind faith and
inherently stubborn spirit - must learn to push
herself beyond her limits as she journeys into
the unknown.

| diskineck skyles. Comed,

Tickebs: $¥% - $17%
Kim Chi & Naomi Smalls
feak. Lady Bunny

The icohic BFF Drag dues, Kim Chi sk
Haomi Sralls will be bringlng helr hilarl-
ous comedy ahd Lip syne show to finga-
re. Best Ehnmh as Hhe koo of the Top 2
imalists from Seasom ¥ of RuPaul’s Drag
Race, both guesns hove since bhen Left
heir moark own bhe compebibion wibh Eheir
ween and hosk,
Lﬂ.d.j Bunny, will alzo _jl:r'l.hi.wg. Hae Ao

as o specia aueesk,

Campus | lssne 5217



SEX MACHIN
R GHOST IN

SHELL

WHAT IS A1?

Al Tz machine laarning,
which is ted by the
ail" that

14 |;|:_:_; dalo -
averything connected o
fhe inlernet is now the
juice fusling maching
learning. And its
ployground fies in clood
computing = basice ||.|5-
high-spec tech thot almost
anyone con use foocrecte
Al applications

‘Whictl wa kneowr of Al con be
graaned from whot we sea of
the mavies. Most posit that
Al characters all siarled
ocut as benign-helpers fo
hurmnemkind, but along the
LT DTV WLy o w-\_-;_liu:-._:'\.
of their flesh-and-blocd
overlonds, Think SIL.}'I".H! n
A T |

. While this scenanoe

Termmctior”, .
Rabot”
hesn't happenad {ye?), thers
are ofher odvancements
in Al fechnelogy that seem
o take Us one step closer
fe thert reality,

“BLACK MIRROR™

Qur livas have already
been impacted by Al
Cained fhe ‘invisible
rovclufion’ . s pervasive —
from: powering your online
searches to persanalising
your fwsfesd — and yol
less irvosive thon ony
previols fechnalogioal

||:\lq|l|;||-;_;-||

Take chalbats. Mochine
learning bots have been
reverlutionising seclons like
custamar service and

new broodoashing.

While thay seem hormless,
cne company hos boken thal
{ech o step further, Like offers
high-enid conversalional

Canpe [ isse 52 0%

Al-powered chatbols bosed on real

humaon beings, dead or alive
Much like an episcde of *Black
Mirror™ [Be Right Back),

Luka's technology wos

used to reincammate’

o dead parsan by

sing s fiexd
messages and
sociol media =
rgstges b fronn
thair chotbot -
something that's
possible gs
people generale
mare anling delo

thisse days

Whot If someons uses
el chalbeal Al for
nefaricus recsons;

imaging if a machine
lecrmis 1o oo your aller

eno and vour voice to act on
your bahalt while interacting
wath banks o

r onhng chals,

Take that one step further, and you
gel '_.|_'.r-|r_-I|'||r-:L'| comed “despfakes”
—toce-swapping of celebnty faces
onta porn videns. The praclice of
prad IIIJ Altissishesd fr||-| parn
exploded with the ovaillobilty of on
onling app that mokes it relatvely
o5y o do so, Howeer, moging
i these weren't merely pecple
|'-'.Jr'!i:;!'; catebrities in
SMPremisng. poslicts,
nnd Instend were
usirg them tor
revenge parm, or
plastering your
fece anoo
errminal in

action.

Ly

by Nina Gan

The Al Paradd P ;

Al is touted to be the future, with companies and
even governments trying to get ahead in the race.
In the rush to create the fastest, smartest technology,
many are (rightly) sceptical about its (positive)
applications. Elon Musk famously stated that Al is humanity’s
greatest threat. He may be right.



“HER"

We ore olready familior with Al technolegy
like Sin and Alaxe - veice-aciivated virual
‘aesistonts’, Then Gatebox came along wilth
their helographic anime girl colled Azuma
Hikari thet does what Alexa can da, bt wilh
the mddied ahility fo acually bekiowe like o eal
companien oiher than o robot assision,
Equipped with & comura, microphane,
speakess, and sansors thot ek temperatire,
hurmiidity and Eght, Hikon con nat anky confrol
the lighting and home appliances, she is elio
able fo ted har cwner in a lons that mimics o
girttriend or wife; Mof surprsingly, the produd
is aimed at single men who lve alone.

It's not far-fatched then 1o ke that maching
laaming one shep further ond biing fhat
technology to [ife —say, 0o humon-lke body,
Entar Al-powsred six dolls

“GHOST IN THE SHELL'

Sex dolls hove come o leng way: since the
days of infletable dolls with awkward mouths.
Al iz making iz way Tnta the campetitive
global ‘sexech’ market, and it's
ecictly whil you mogkne:
realistic-lacking human dalls that
respond ke & sossy Sin,

Companias like RealDoll ond
Symthed Amatus are developing dolls
that are mafe cyborg than sex toy; inoddifion
fo vibrating bils and touch-sansitive warm
skin, these dalls alio come with machine
learning capobility thot give them a
persanality which contrals their reactions:

Synthaeq Amotes"s dall Samantho has 3 evals’
of seosnbity depording en your jnterochien with
Her — you can-ofter her pofience, memory ond
sengunlity levels, Realdoll fedfures a robafic
head embedded with an Al-enabled opp oolled
Hormaony, whose personality is bailt via
inferoctions with its cwnec The goal is fo ged
custerers fe bond with Beir dolls {in mome
warys thon onel.

However, the dobls aren’t simply oll abaut
gatting denwty tnd eiety - they con alse disouss
phiilesophy, scionce and other lopics; soris
have o sense of humour.

Curranily, the dolls have plenty of room for
impravement, including volce-lo-mouth
mevamant codrdination and mobility issues;
while they do possess o skelaton that closehy
mimics the human version, they aren't ahble 1o
stand (o i) o their awn yel. However,
voioe and faciol recognifion sottware,
maticin-sensing techtalogy and gnimateenic
enginooring are plonned for devoloprent al
a later stoge.

Chinese company EXDOLL is also in on the
sexlach rate in Ching, @ kand where thére are
114 menfor every 104 women. Xoodis is
essanfiolly o wifi-enobled sex dol| that
furnctions protty musch ke Alexa, bul plons
are rolling oot for it to be fitted with Al
technology, fociol expressions, vaice
recagnilion and body movesments,

My name is Xiaodie
but you can also
call me baby. But if

I'm not happy |
won't answar.

Whaotever the sigma, sextech is on industry
worth eyer USS30 billian [EXDOLL mokes 400
dolly pesr month], It sex dolls are alreody
threat enaugh 1o flash-and-blacd
relotionships, what would the future lock
with these fous lovers who are designed to
look hotter than any humans on the plonet
ond-can probobly authink ys2

“EX MACHINA"

Al-enabled robots can look lfelike, but thera
s one assence of 'ife’ thal defines us oz
humaons: our emobions, In the movia
“Matriz”, humens ore sustoined by machinas
and tules thal met their phyvsical neads,
{hay are fed o vidual reality gome for their
emotional nesds,

Maochines —evan those with advanced Als —are
vt “Born” with feelings; but whiot if they can be
programimed o be emohiohal? Androkds in
miovies like “Her”, %4 1.7 ond "Bladarunner”
emationally feal very human - to the point
whaore they quastion why thoy aren'l.

[m the meal werld, we hove Sophis the
arfificioily-intelligent rabot {currently just an
animated head and torsa vwith human-fike
facial @xprossions], mode by Hanson
Robobics; who wos recantly the-only android
gronted ciizenship in Soudi Arcbia. Sophia
isit pre-programmed with answers, bul
instead uses mochine learming algorithms to
farm her responzes. Inaninteriew, Saphia
siabes that family is o “really impartont thing”,
adding that she believes robols olso deserve
o hove a family. To anoutsider, Sophie’s
onywer seems fo indicale that shie hos
emotions — so does thot algodthm moke har
miore humond Let's not forget that this weas
fhe very some rebol (hat cosually said, *OK, |
will destray humans!" in o previous infemdew

MWl keow that hunions ore malivated by their
emolions, and now that wa're fine-tuning
androids with amations, will they also moke
decizions amotionolly? Imogine & realistic
emdroid that has Al copatiilities surpossing
Sophia's - like Ava from the movie “Ex
Moching”, for mxample. Ava manoges 1o
manipulole her examiner's emolions o
make lim fall in love with her,

Whiles the ‘rise of the mochines' scenaris in
“Tarminator" isn’t Upon us (yal], the Held of
Alis being improved upon day by day, Al
technalogy can easily outsmart us; already
we ara seeing its copabilities-in Alpha Go
when il baal the humen champion ol o
gome thal's naleriously known 1o favour
human thinking more than machine legic
If Al confinues moachine learning from us
humans —who are nat exactly all altruistic
—{hen we may see more occurancas fike
Microsaft's Al chatbol Tay which was
unplugged when jt went neo-Mozi affer
anly 16 haurs of maching learning via
Twitter feads.

Even if our Al-enablad bots dan't furn
againsl us, let's not forgst that o5 on epen
source (thork the internet), any Al-is prone
to hacking. According to cybarsacurity
expefts, moching infelligence is already
being used by hockers, and that criminals
are more sophisticated in their use of this
smerging technolagy then many peaple
realizse: Intrying ta atiock os many peopla
os possible while reducing rigks 1o
themselvas, Al [ond machine learfing) is a
parfect taal:

“RISE OF THE MACHINES"

Thie worel I ropicky moving toworls
A, o5 designors ond dolo sdenlsts
innovate ond create exciting
meaningful experiances that
will bonofit individual esers and
our collective tuture. However,
the combination of dold, leaming
algarithms ond UXD can
frigger an evolufion of
prolarising expenences fir
iznd users.

Thankfully, current madsls
of s dells can’t walk ar
mave much —olthough i
probably wan't ke lang
beforn rebolics are
incorporated, We conthen
imegine o warld whers
sex botswith Al mora
intelligent than the
average human and
indesirichible bodies will
arise and conguer the warld.

Al resaarchar David Levy
tomously predicted in his
boak ‘Love and Sex with
Robats” (2007 that humicn
would fall in love with end
ayvan marry rabats by 2050 -
thiet s i they don’l kill s fiest,
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Accidentatly Rude Producty

by Nina Gan

i~ J
!.--_..-" v
What starts with "p" and ends with "orn" and is
the hottest part of the movie industry?

‘s “Popeorn”. If your answer simply stitched those 4
letters together, then you probably have your mind in the
gutter. But that also means that you'll probably be able to
see things other people can't - like how some of these
innocent products have a different purpose in your mind,

You'd be forgiven if your heart rate rises and your face
becomes flushed—because you're laughing so hard at how
MI18-rated these five beauty products can lock.

Haircare Preducty
The Bed Head haircare produst range by
Tigi has certainly got some shelf
presence, especially with their bright
colours and rather amusing shape. The
shocking pink of the Afterparty
Smoeothing Cream is enough to cateh
your attention, thanks to its oddly
phallus-shaped design with a bulb at the
top. Meanwhile, their Elasticate shampoo
also deserves a mention, thanks to its
gimple ghape. Whatever their reasoning
for the design, it certainly makes hair
care more fun for some people.

_—_

Face Slimmen

One of the oddest inventions comes

from Japan (but of course). If you want to .
slim your face down you can apparantly

avold surdery by... stuffing this hugea

rubber lip - which looks like it escaped \ \
from & sex doll - in your mouth, The claimes are as
ridiculous as the look of the product: &pparently your
&kin will be more taut and the wrinkles areund your
ayes will be reduced. How? The recommendation {5 to
gimply spend a few minutes aday with this Fage
Slimmer by doing, um, vowel exarcizes - probably the
only time in history when saying ‘a-e-l-0-u' is
supposed to Improve your skin tautness and not your
grammar. What's more, the product comes with a
special ‘face turban'... to help you apparently ‘slim
your head'. You gotta love the Japanese.

Cuwling Jhon
Curling irons have always looked like medieval
torture devices, but somehow most people would
¥mow how to use them to um, curl their hair. But
then again, when did curling irons become 0 weirdiy
deglgned? Like this Revien Curl Collection
Clipless Big Bubble Wand - even the name is &
mouthful. Using it shouldn't be too diffipult -
simply wrap your hair between the balls.
Apparently the ceramic balls provide
high even heat that panetrates hair
from the inside out - don't Worry,

it comes with a glove for when
things get too hot to handle.

£

{

B,

Some of you may have done a double
take when you chanced upon this
faclal massager that looks llke an
expensive version of a weird
bedroom ornament. Apparently this
oddly-shaped ReFa Carat device is
supposed to massage your face using
microcurrents and ‘science’ to stim-
ulate your fasial muscles in order to
improve your skin's tautness. Can
you imagine running those balls all
ovar your fage — which is a weird
visual in the first place - while it's
gently shooking you? The only other
bigger shock {8 the price tag: 83279, !

Camps | lu-:?im

FJacial Cleannev

Looking more like a high-end toy that
some of you may have sean bafore, this
works on & similar pringiple - yep, 16
pulsates. But for a very different reason.
It's & facial claanser! If you're too laszy to
wash your face at the sink, this is
supposed to help. How? Foreo Lunaisa
buzzing cleanser that provides 8,000
pulsations to unclog dirt and oll from
your face, and apparently the silicone
nuba work better than your bare
hands... On the up gide, you won't pollute
the environment singe this exfolinting
wash won't need microbeads.




By now you should know that there is actually no such thing as
white-coloured light - ‘white’is actually a mixture of many colours.
Case in point: when white light splits into a rainbow, we can see
seven of its component colours clearly. If you're sitting around
bored, why not play with colours by spinning this handy colour
wheel around and see how mixing all these seven colours produces

the appearance of white light.

You need:
A piece of cardboard
A pencil or screwdriver

' Instructions:

Cut out the colour wheel,

Use glue to paste the

circular cutout onto the
cardboard. =

Carefully pierce a pencil or
«  ascrewdriver through the
/ middle of the disk.

Voila, you've got a colour
wheel to spin around.

.~

“ BUILD YOUR OWN
‘COLOUR WHEEL

Bring the colour disk outside in the sun or take it to a
room lit with white fluorescent light. Holding the Fencil in
one hand, spin the disk as fast ag rossible. The faster
you epin the disk, the better the colors will blend and

appears to be solid grey or white.
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lmmerse
yourself in Prague

\\§tep into a fairytale and fill your imagination with the majestic
beauty of Prague - a city that inspires with centuries-old
ondrous views from Castle Hill, and one of Europe’s

most romantic atmo es. Prague is a journe
where cobblestoned streets always lead to extraordinary places. % Q AT A R

AIRWAYS d il —

. Book now at qatarairways.com/sg ST TE PILAGEE TR




