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METHOD 1
Stand a chance to get your original artwork 
featured on our cover AND win Juice Paint 
markers from Pilot Pen! Post your original 
cover art via Instagram* with the hashtags 
#CampusCover2019 and #CampusPilotPen

campus.singapore campusSG

Participate in the 
GIF Challenge 2019 

at Lasalle College of the Arts!

Date: 24th & 25th August 2019
Time: 10am to 8pm 
Location: LASALLE McNally campus

GIF Challenge 2019 Co-organised by Sponsored by

You have 24 hours to create an animated GIF based on 
a list of short texts provided by the Asian Festival of 
Children's Content (AFCC) 2019. It could be based on a 
character, a plot, an emotion – all up to your imagination! 
The best GIF will be featured on our upcoming cover, 
plus there’s a grand prize worth over $800 courtesy of 
Pilot Pen. 

Register by 23 Aug 2019: 
https://tiny.cc/gifchallenge2019

* Remember to set your profile to ‘Public’

SKETCH
BONUS#!
WIN Pilot pens 

worth up to $100 
simply by 

sketching your art 
on the official 

sketchbook at the 
GIF Challenge 2019!

METHOD 2

CALL FOR ENTRIES
Design
COVER

our
next

#CampusCover2019

10 WINNERS

10 PRIZES

GRAND PRIZE

For more info, visit campus.sg/cover2019

More details:

# not part of cover contest
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IN CHARGE
Contributors 
Cheryl Tan
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Isabelle Chua
Lindsay Wong
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Editor-in-Chief
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Designer
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Sales Enquiry:
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Lennox & Ooi Media Pte Ltd
11 Paya Lebar Road #02-12 S409050
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Campus is a publication of  Lennox & Ooi Media Pte 
Ltd (Singapore).  All articles published are in good 
faith and based on bona fide information available to 
The Publisher at the time of  press. The Publisher 
accepts no responsibility other than that stipulated by 
law. The Publisher also accepts no responsibilty for 
unsolicited manuscripts, transparencies or other 
materials. All rights are reserved and no part of  this 
publication may be reproduced in part or full without 
the previous written permission of  The Publisher. 
Neither can any part be stored or recorded, by any 
means. The opinions expressed in The Publication 
are those of  the contributors and not necessarily 
endorsed by The Publisher. This publication and the 
name are owned solely by Lennox & Ooi Media Pte 
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copyright owners. All colour separation and printing 
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Want to get into the crazy fast-paced world 
of publishing, or do you just want to just 
have a thirst for writing? If you’re passion-
ate about the art of word and love your 
research, then we’d love to hear from you.

Join us as an Intern!
Our doors are always open to those who want to learn the ropes 
about publishing from all aspects. If you love to write, you’ll not 
only get your articles published both in print and online, you’ll 
also get first dibs at any events (ie. concerts) we’re invited to. 
We’ve also got space for designers and marketing peeps – you’ll 
get to dabble in all our social media and handle our website.

Be one of our Contributors!
If you want to write but you don’t have time for 
a full-time gig at the office, fret not. You can be 
one of Contributors – this means you’ll get to 
write for both the website and the magazine, 
and still get to attend events we get invited to. 
While you won’t have to be in the office at all, 
you’re always free to drop by. 

If you’re interested in any of these positions, do 
drop us an email with your CV. We’d love to have 
you down for a quick interview to get to know 
you! Email us at interns@campus.com.sg











We may not think about it often, but colour is one 
of the most important factors in film especially 
because it sets the tone and atmosphere of a 
movie, even before a character utters a word. 

As a part of the setting, colour is vital as it can 
influence how viewers think and feel about the 
movie and help to shape initial impressions 
without us being conscious about it. There are 
three components to colour: hue (the actual 
colour), saturation (its intensity) and value (its 
darkness or lightness). Each colour has different 
connotations and associations attached to it. One 
colour may portray completely different feelings 
that could even contrast each other.

Red can signify love, 
passion, violence, danger, 
anger and power. It is 
generally seen as having 
more negative connota-
tions as it is also linked to 
rage, aggression, fire, 
blood, and war. 

On the other hand, red is 
also associated with some 
of the most powerful 
human emotions like 
desire, excitement, energy, 
speed, strength, and heat. 
In ‘The Sixth Sense’, red is 
used to represent fear, 
dread and foreshadowing. 
However, in ‘Pleasantville’, 
red was instead used to 
represent hope, love and 
sensuality.

There is already a set expectation for the use of colour depending on the 
specific genre of the film. 

Horror movies generally use darker colours and even the absence of colour 
due to the pessimistic nature of the genre. Darker colours and filters make the 
setting more eerie, ominous and tense, which adds to the suspense and 
horror effect of the film. The absence of light and colour can be considered a 
basis of fear, as it is an indication of “the unknown”. 

For example, ‘Annabelle Comes Home’ has a lack of colour, which adds 
suspense to the film. In contrast, fantasy movies use bright colours like pink 
and yellow to play on imagery that people expect, like in Willie Wonka’s 
‘Charlie and the Chocolate Factory’.

Pink, which is traditionally 
seen as a more feminine 
colour, is associated with 
more positive feelings. It 
signifies innocence, 
sweetness, femininity, 
playfulness, empathy and 
beauty. 

Professor Umbridge in 
‘Harry Potter and the Order 
of the Phoenix’ was 
portrayed as prim and 
proper; hence, pink was 
the prominent colour of 
her scenes. The abundance 
of pink used in the pastry 
shop in ‘The Grand 
Budapest Hotel’ signifies 
the sweet, innocent 
romance between Zero and 
Agatha.

Blue is used to depict solemn 
and negative feelings, 
making the atmosphere 
darker and grimmer. It 
symbolises cold, isolation, 
melancholy, passivity, and 
depression. On the other 
hand, it could also provide 
closure – it has a calming 
effect, signifying stability, 
harmony, security, and trust. 

The famous closing scene of 
‘The Truman Show’ uses a 
light blue backdrop when 
Truman goes up the stairs, 
signifying the moment he 
realises that his whole life is 
staged. The colour gives the 
audience a sense of closure.

The mood in films can easily be manipulated by the use of light and colour. 
In the Disney-Pixar film ‘Up’, the colours used were bright and happy when 
the couple got together, but it completely changed when Ellie suffers a 
miscarriage. Because of this depressing scene, the filmmakers added in 
darker hues and shadows to make the room look dimmer and portray the 
sorrowful feeling onto the audience. 

by Lindsay Wong

Up: The happy couple Up: Ellie suffers a miscarriage

Horror: Annabelle Comes Home Fantasy: Charlie and the Chocolate Factory

The Sixth Sense

The Grand Budapest Hotel

The Truman Show
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PANTONE RED

PANTONE PINK

PANTONE BLUE

 The Indications of

 Red, Pink and Blue

If vivid colours had continued to be in use, the audience would not have 
felt the sad emotions that they were supposed to feel. Hence, colour is 
important in setting the appropriate tone and mood in film.

Colour Based on Film Genre

Mood Setting

Without us even thinking about it, colour significantly 
influences how we interpret a scene in a movie. In addition, 
colour can be used to emphasise certain details, represent 
character traits and show changes in plotlines. Different 
colours convey different feelings to the audience and thus 
set the tone of an  entire film. 

HOW COLOUR SETS THE TONE IN FILM











Gather your friends for a little game together! This classic Snakes 

and Ladders game has a twist – race to the finish line, while 

avoiding the snares of drug abuse! It’s a fun way to raise awareness 

and keep our community drug-free.

 stress relief 

1 2 3 4 5

10 9 8 7 6

11 12 13 14 15

20 19 18 17 16

21 22 23 24 25

30 29 28 27 26Meth 
permanently 
damaged your 
brain

SNAKES AND LADDERS: DRUG EDITION

Cannabis has 
affected your 
concentration

You turned 
down a friend 

who offered 
you Cannabis

Encourage your 
friends to join 
you in healthy 

activities to 
de-stress

You advised 
your friend to 
seek help 
through rehab

You joined 
an anti-drug 
initiative in 
your campus

You became 
an Anti-Drug 

Advocate

You got 
aggressive 
after smoking 
meth

You hallucinated 
at a party after 
trying K21

FINISH!

You got 
paranoid 
after trying 
Cannabis

START
HERE

CNB.DrugFreeSG

1. A type of unregulated New Psychoactive Substance (NPS) with unknown, dangerous toxicology effects. 

#DRUGFREESG
CARNIVAL

Show your support at

31 Aug - 1 Sep 2019
12pm - 8pm

Open Field next to 
Tampines MRT Exit C

A fun-filled carnival with games, music, rides, entertainment, and more!

ESCAPE GAME
Go undercover 
as an officer and
try to escape!

VIRTUAL REALITY
Experience the
different drugs in
virtual reality!

How to play:
1. You'll need tokens for each player and 

one dice (get creative!)
2. Roll the dice and move forward on the 

board. If you hit a ladder, move up; if 
you hit a snake, move down. 

3. First one to finish wins! 



LEADING UNIVERSITY IN CENTRAL TOKYO

Inheriting tradition, creating an era, nurturing knowledge. 
Located in the heart of Tokyo and founded in 1882, Waseda University 
is well known as one of the top universities in Japan and for keeping its 
long tradition alive while developing new ideas and cultural thought. 
With a student population of around 50,000 from Japan and 125 
countries/regions worldwide, Waseda University strives to become 
a truly global university.

WASEDA University’s

degree programs

  School of Political Science and Economics
  School of Fundamental Science and Engineering  
  School of Culture, Media and Society

  Graduate School of Political Science
  Graduate School of Economics
  Graduate School of Law (Master's program only) 
  Graduate School of Letters, Arts and Sciences (Doctoral program only)
  Graduate School of Commerce (Doctoral program only)
  Graduate School of Fundamental Science and Engineering  
  Graduate School of Creative Science and Engineering

Undergraduate Programs

Graduate Programs

www.waseda.jp/inst/whywaseda

  Graduate School of Advanced Science and Engineering
  Graduate School of Social Sciences
  Graduate School of International Culture and Communication Studies
  Graduate School of Asia-Pacific Studies
  Graduate School of Information, Production and Systems
  Graduate School of Business and Finance (Waseda Business School)
  Graduate School of Sport Sciences 

  School of Creative Science and Engineering
  School of Advanced Science and Engineering

  School of Social Sciences
  School of International Liberal Studies

Waseda University Singapore Office
C/O Waseda Shibuya Senior High School in Singapore
57 West Coast Road, Singapore 127366
TEL: +65-6771-8185  
E-mail: waseda-singapore@list.waseda.jp

International Admissions Office
1-6-1 Nishi-Waseda, Shinjuku-ku Tokyo 169-8050, JAPAN
TEL: +81-3-3204-9073 
E-mail: admission@list.waseda.jp


